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Lifestyle International -

Providing the
to Greater China Shoppers
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Standing Tall in the
Heart of Hong Kong

Few cities are like Hong Kong. Not only can you find goods from all over the world here,
Hong Kong is also the place to shop for growth and opportunity. Consumers and corporate

shoppers alike, Hong Kong is a city no one can afford to miss.

Thriving and excelling in the territory’s retail market requires focus and commitment —
starting from the frontline to management, as well as in merchandising, customer service,
and store display, etc. The SOGO Store, owned and operated by Lifestyle International, has
won recognition in one of the world’s most buzzing and competitive markets, and carved out

a distinctive presence in Hong Kong’s retailing heart in Causeway Bay.

Lifestyle International’s management success goes beyond the red neon sign. While SOGO
Store targets the middle-upper market segment with its international designer labels and
comprehensive product mix, Lifestyle International’s other retailing expansion in the -~
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neighbouring areas also command respect and consumer loyalty from customers
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The World’s Premier Retail Hub

Hong Kong is a legendary city. Its vitality and glamour attract people from all over the
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world. Thus, the retail market of Hong Kong is always full of energy. T A 83 R YN i bl > SR BT A A B o

Spectacular panoramic harbourscapes from the Peak epitomise the glamour of Hong Kong, ,‘ 1 L, 1 PEA SN AR R ZR T » BV | Y RS B A A B S S AT o
a city buzzing with vitality. A few miles north of this banking and retailing dynamo is the ] : U > FHERIE S LR A Z T b - BIFBRL > SRR o

Pearl River Delta, the world’s industrial and manufacturing heart. Blessed with a deep

water harbour and its unique relationship with the PRC, Hong Kong has emerged from | . » - 1 FVHE ) o b B A 1 Y O S KR Y T 35 DA R R [ T U
a trading powerhouse to Asia’s banking capital and is now a window to the world’s biggest - . HIBOR » REREFREMAT S8 HE - BAE5IANE
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As the region’s second biggest stock market, Hong Kong attracts multinationals to set up

their headquarters here. This is why the territory has a growing population of sophisticated

and affluent shoppers with increasingly cosmopolitan tastes.

Such deep-pocketed consumer base, coupled with the potentials from across the border,
has long attracted retailers. The business-friendly HKSAR Government acts as an extra

impetus. With the recent introduction of the individual visa scheme for Mainland tourists

and the opening of Disneyland in 2005, more shoppers to Hong Kong is expected to ‘ ‘ I I '\|£‘|
further propel its retail market. | ] w ) . I] S _E‘




Unique Attributes of
Lifestyle International
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Hong Kong’s Premier

Shopping [Landmark
§
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Not only does the SOGO Store HAVE a good location, but also it is THE location. Ask a handful of Hong Kong people and chances are that
they have chosen the SOGO store as their meeting place before. What does this say about SOGO?

SOGO is an icon and landmark of shopping in Hong Kong. It is a leader. It is an innovator of distinctive retailing success and consumer

experience.

Its 364,000 square feet of floor space, together with over 290 concessionaire counters of top international brand names, ranging from

fashions and apparel, cosmetics and accessories, household goods and toys to food and confectionery, attracts over 80,000 of the world’s most alls
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affluent shoppers on average every day. i, W
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The goal of the SOGO Store in Hong Kong is to become a one-stop shopping Mecca for its targeted middle to high-end customers. By .
continuously reviewing and staying abreast of consumer tastes and market trends, the result is flexibility that enables the SOGO Store in
Hong Kong to balance its sales mix across both direct and concessionaire-based sales and to remain headstrong in the competition. Affiliated

operations in the neighbouring area, including NuFront and Daiso Land Ten-dollar Shop, further broaden Lifestyle’s International customer

base and exemplify the Company’s bold and effective approach to retail management.



L4 Innovation Delives the
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What sets Lifestyle International apart is its commitment to lead the market. In building
its retailing operation in Hong Kong, Lifestyle International has blended Hong Kong
style management with proven Japanese retailing techniques. It successfully initiated

the “one-stop shopping” and “shops-within-shop” concepts in Hong Kong, alongside

conventional sales promotions. These tactics are much copied, contributing to SOGO’s
) R B 5 7 A v B 2R H AR B R 25 > A BAR Can b sk 5 1Y
A > WESLAH R A M AL o 45 P GBI R E AT [ 3] Fn [ 4
JE 1 AR > TR SRS By AR AR o FRER SR HR 2 5t

WA > RPRTE TR > R Ak ol Bk el A58 Y B o

success, and is a testimony of Lifestyle International’s operational excellence and

strategic planning,

Visionary thinking plays a vital role. Owning most of the properties, Lifestyle International

has minimised its exposure to rental fluctuations and enjoys maximum renovation
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flexibility to changes in consumer preference. Complementing multiple income streams

from a combination of direct sales, concessionaire sales, outdoor advertising, internal

promotional activities and rental income, a freshly reinvigorated retail market will

further boost future business growth.




Synergistic Partnership :
A Uniquely Eftective Fusion of

Hong Kong and Japanese
Management Expertise
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Blending the best of Hong Kong and Japanese retail know-how, Lifestyle International has created a winning team. The team’s depth of
experience and expertise and breadth of local market familiarity constitute a rare gem — an ultra lean corporate structure supplanted with
the most exquisite human touch in serving customers. With the extremely effective incentive scheme in place, Lifestyle International ensures
that all frontline staff works in alignment with the Company’s strategy — customer oriented, provision of the best and quality services

to its customers.

Lifestyle International’s management commands in-depth understanding of China’s growing middle class consumers while together with

Japanese retailing experiences. Its dynamic management team is paving the way for expansion across China.
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Shanghai :

The world’s most fastest growing economy in the past decade, Mainland China will continue
to enjoy phenomenal growth. Increased prosperity has spurred new industries led by
consumer retailing. Urbanisation, rising incomes and aspirations have stimulated consumer
spending and demand for fashionable, quality and brand goods, fuelling an unprecedented

upper-end retail growth in China.

At the forefront of this boom is Shanghai, the nation’s internationalised city and financial

hub. It is also the city with the highest per capita GDP and consumption power in China.

Shanghai is on course to becoming one of the world’s spending powerhouses, with the

visionary Lifestyle International taking a lead to plant its foundation here.
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Shanghai Ongoing
Department Store -

The First Step Towards Success in the
Booming Mainland China Market

Eyeing the enormous retail potentials of China, Lifestyle International will open its first department store in Shanghai - the Shanghai Ongoing

Department Store.

Located at Jingan District, the well-off district of Shanghai, Shanghai Ongoing has a floor area of 600,000 square feet and is in close proximity
to MTR stations and car park. Shanghai Ongoing will adopt SOGO’s proven business model to ensure the provision of an unforgettable
shopping experience, which will fuel growth, profitability and promising business prospects. The successful “Lifestyle” concepts, “shops-in-
shop”, Japanese style attentiveness, “one-stop shop” and customer oriented spirit will continue in Shanghai and help Lifestyle International

realise its dream of becoming the nation’s leading department store operator.

Developments such as the Closer Economic Partnership Arrangement (CEPA) ensure that the Hong Kong-China relationship will grow

closer every day. Lifestyle International is perfectly positioned to capitalise on the many exciting business opportunities ahead.
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The Dream That Became
A Driving Force

The secret of smart shoppers and successful investors are very much alike: spot a catch, and grasp it. Back in 2001, Lifestyle International
spotted an outstanding opportunity and never looked back. Its mission is to offer Hong Kong shoppers with the most convenient
and innovative shopping experience and earn the vote of confidence and loyalty. Today, Lifestyle International stands on the threshold

of repeating its Hong Kong success across Mainland China. Opportunities abound, Lifestyle International knows.

CRETEE PR Al e R K

WY e BRSO O B IO - bl > —IREDD o LA FIRBIRE
AP S o WoAR HSEWIPE o AL T B A AN ER AT > o U A
R LA RN T3 > EI AR & B W AR o A% > FIRREBRT
FER EAe iy AR > 2 5% AN A o A R AR A o B P SR BT o R ) B R - B
#LAEE




